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Total de contribuciones

Areas Programaticas
Financiamiento de contribuciones
Estructura & medicion

Compromiso de los empleados
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CONTEXTO
Historia de CECP

“‘Ayudé a empezar
CECP con la creencia
gue las corporaciones
pueden ser una
fuerza para el bien de
la sociedad”

PAUL NEWMAN, FOUNDING CO-CHAIR, CECP

ANDI
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CONTEXTO

> 200+ CEOs y compaiiias
» $7 trilliones en ingresos anuales colectivos
> Inversiones sociales totals agregadas de $18.6

billiones

CECP
3 “HE CFO FORCE
FOR GOOD



CONTEXTO
Enf

Business-Purpose
Integration

Fuente: CECP & USAA

o 0)

"/ CECP
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CONTEXTO

Ejemplo: Uso de todos los activos de una empresa

........................

GENERAL MILLS

Canplili |

Inversion de Impacto

Y/
-
Prudential

Investing with Purpose:
CECP Accelerate

Marca y Logistica

Propiedad Intelectual

EASTVMIAN

%Z@ Bristol-Myers Squibb

PG

ANDI

Data
' mastercard

% Stanford PACS @
n Philanthropy
and Civ il Sucety
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CONTEXTO
Participantes de Giving in Numbers: 2018

;Quién?
252
Com_paﬁl’as Enero a
con INgresos A E “% Marzo de cada
Giving in -
anuales de al Nurmbers ano
menos $2B
¢Cuanto? e 1 ;Sobre qué?
USD $23.8 NSO%Z Temas de RSC
pillones =2
7/ N
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CONTEXTO

J f
D\‘
Aprovechar los Activos Empresariales

(@ Proposito en el Trabajo

(Fﬁ'ﬁ’ Objetivos de Desarrollo Sostenible

(A

( Adopcidn e Integracion Digital

b ) CECP
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CONTEXTO

Global Exchange: alcance global de eventos

2018 TAIWAN CSR REPORTING
OVERVIEW AND TRENDS

DRIVING BUSINESS

2018.03.23 « TAIPEI - TAIWAN

C/Q GLOBAL
SUMMIT

Jan 25th, 2018
Srangha - Chura

INVITATIONS
e
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SurPOR —L
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TOTAL DE CONTRIBUCIONES
$19 millones: la media

Ingreso Beneficio antes de Impuestos

. Media del :

Media del Total | Media del JIEIE Total de MIECTE deI.TotaI

Contribuciones Total de Uikl Contribu- 20 el IV
MEDIAS POR INDUSTRIA ' . Contribu- | ciones en Cash

(en millones de | Contribu- . ciones como %
. ciones en . . como % de
USsS) ciones como de Beneficio ..
Cash como Beneficio antes
% de Ingreso antes de

% de Ingreso R de Impuestos

Todas las Compaiiias, n=252 19.21 0.12% ¢ 0.87% 0.69%
[ —
Fortune 100, n=67 63.12 0.12% 0.88% 0.70%
Comunicaciones, n=10 95.57 0.28% 0.11% 1.72% 0.67%
Consumo Discrecional, n=26 17.48 0.10% 0.06% 0.81% 0.69%
Consumo de Productos Basicos, n=22 52.54 0.24% 0.09% 1.83% 0.58%
Energia, n=9 19.05 0.10% 0.10% 0.88% 0.87%
Financiero, n=65 14.00 0.11% 0.10% 1.23% 1.20%
Servicios de Salud, n=32 28.37 0.20% 0.08% 1.10% 0.65%
Industriales, n=23 20.87 0.07% 0.07% 0.73% 0.58%
Materiales, n=12 5.99 0.08% 0.07% 1.16% 1.06%
Tecnologia, n=34 9.39 0.14% 0.11% 0.67% 0.45%
Servicios Publicos, n=19 16.89 0.16% 0.15% 1.27% 1.00%
./ Fuente: CECP, Giving in Numbers: 2018 Edition, N=252 LECP
MI 11 “HE CFO FORCE
FOR GOOD




TOTAL DE CONT

Media del total de contribuciones (en millones de USD$) en 2017 y
Crecimiento de contribuciones en los ultimos 3 anos, Muestra

$95,6 comparable, 2015-2017
$52,5
$28,4 $20.9
S TN 2N e e gy
2 > & 0 N & o N K
o N 50 N o o %3 5 N
& & & S & &
\Qb"s &e\ ) 6}0ng Q\‘& <& @f& QQ&Q

& & &
Q < <)
s «ng

® Media del Total de Contribuciones en 2017 A Crecimiento entre 2015y 2017 (%)

Fuente: CECP, Giving in Numbers: 2018 Edition, N=201

(4 O\
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TOTAL DE CONTRIBU

Distribucidon de companias por rangos de cambios en el total de contribuciones
corporativas entre 2015 y 2017, set comparable de compafiias

56% de empresas incrementaron su total de contribuciones
entre 2015 y 2017 A

[ 31% \

14% 14% 13% 13% 12%

.

Reduccion de mas de Reduccion entre 10% Reduccion entre 2%y  Sin mayor cambio Incremento entre 2%  Incremento entre  Incremento de mas
25% y25% 10% y 10% 10%y25% de 25%

Fuente: CECP, Giving in Numbers: 2018 Edition, N=201

CCO CECP
ANDI A




TOTAL DE CONTRIBUCIONES

$2 de cada $10 en contribuciones fueron para beneficiarios intern“’

Contribuciones internacionales como porcentaje del
total de contribuciones, porcentaje de compaiias
promedio, 2017

30% 30%
" 2% 23 22%
16% 4o
12%
i,
&

Promedio de . .
= contribuciones
internacionales & % g O R > s & & s
F & & & ¢ & & & &
como % del total de & & S <& ® & ¢ & N
. . O
contribuciones & s < ¢ & ¥ &"6@ N\ S &
® & N O ® &
S o) & Q °
<9 Q,é\ ¥
Q
N
&
(,0

Fuente: CECP, Giving in Numbers: 2018 Edition, N=115
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AREAS PROGRAMATICAS

Las empresas le apuestan a la salud y educacion. A su vez, alivio de desastres

incremento su importancia
Distribucion del total de contribuciones por

area programatica, 2017, Porcentajes

Crecimiento entre

. . 2015y 2017 de la
romedio 24 .
Y Area Programatica media de
contribuciones en
Asuntos Civicos y cash por area
Piiblicos ed,o Ambiente programatica
Alivio de 4% 3%

Desastres

6% Alivio de Desastres (n=79)

Cultura yArte o
6% Desarrollo comunitario y
Saludy servicios civico (n=96) 27%
sociales
Culturay Arte (n=95) 16%
Otros Medio Ambiente (n=80) 16%
Educacion: K-12 »
15% Educacionn: K-12 (n=99) 7%
Desafrolllo Salud y servicios sociales (n=113) -1%
comunitarioy

econdmico
15% Educacion: Superior (n=100) -8%
Asuntos civicos y publicos (n=75) -35%

Fuente: CECP, Giving in Numbers: 2018 Edition, N=166

L
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AREAS PROGRAMATICAS

Cambios en areas prioritarias focales
Porcentage de compafias mencionando cada categoria,
Muestra comparable de 3 afos, 2015-2017

36%

M 2015 = 2017 @ % de Cambio
Fuente: CECP, Giving in Numbers: 2018 Edition, dreas de interés fueron preseleccionadas

o) J CECP
AND I —F(';ER EE%EORCE




FINANCIAMIENTO
DE
CONTRIBUCIONES

@ CECP
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FINANCIAMIENTO DE CONTRIBUCIONES

La mayor parte del total de contribuciones corpor

Directo
Desglose del total de contribuciones corporativas por tipo de financiamiento
e industria
Porcentajes promedio, 2017
Todas las compafias, N=252 |G 18%
Comunicaciones, n=10
Consumer discrecional, n=26
Consumo de productos basicos, n=22
Energia, n=9 90% 29
Financiero, n=65 56% 29
Servicios de salud, n=32 37% 36%
Industriales, n=23 57% 7%
Materiales, n=12 53% 9%
Tecnologia, n=34 36% 28%
Servicios Publicos, n=19 53% 5%
B Donaciones en efectivo (Directa/Corporativas)  ® Donaciones en efectivo (Fundaciéon) B Aportacion No Dineraria (Non-Cash)
\°)
" Fuente: CECP, Giving in Numbers: 2018 Edition, N=252 CECP

“HE CFO FORCE
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ESTRUCTURA Y MEDICION

9 de 10 compaiias miden los resultados/impactos sociales de sus programas

Porcentaje de compahias que miden Porcentaje de compafias por tipo de
los resultados/impactos sociales, medicion de resultados/impactos
2017 sociales, 2017

Programa
Estratégico

S1, 89%
N=225

Areas/Causa
+ Umbral 4%

N=252

“HE CEO FORCE
FOR GOOD

Fuente: CECP, Giving in Numbers: 2018 Edition, N=252 @ C ECP
21
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COMPROMISO DE LOS EMPLEADOS

Programas de voluntariado con mayor nivel de flexibilidad de horario son
los mas ofrecidos

Porcentaje de companias ofreciendo cada tipo de programa de voluntariado, 2017

65%  64%

60%
56%  56% 0
53%  53%  52%
40%
0,
0,
% 3% 2% 9 99 30%
6% 8% :
3%
9% .
5% 15% 119
0,
97 9 % g% 60/

I Ih 5

1 N.

Paid-Release Flexible Dollars for Doers Pro Bono Service ~ Employee  Family Volunteer Board Company Wide  Team Grants Retiree Volunteer Other Volunteer Incentive Bonus
Time Scheduling Volunteer Awards Leadership Day Sabbatical

® Domestic ™ International

Fuente: CECP, Giving in Numbers: 2018 Edition, N=234

MI ~HE CEO FORCE
FOR GOOD




COMPROMISO DE LOS EMPLEADOS

9 de cada 10 empresas ofrecen programas i
contraparti

Porcentaje de companias ofreciendo donaciones
equiparadas/contrapartida (matching gifts)

92%
80%
O,
> 46% 48%
I I =
Cualquier tipo || A lolargo de Dollars for Deducciones Asistencia de Otros
de Matching- || todo el afo Doers de planilla Desastres
Gift Program || (Year-Round (Workplace
N=252 Policy) G|V|n‘g
Campaign)
A n=184
A ) CECP

ANDI Fuente: CECP, Giving in Numbers: 2018 Edition, N=252 30 “HE CEO FORCE
FOR GOOD




MUCHAS GRACIAS!

> Visite http://cecp.co para descargar nuestros
reportes: GIVING IN

e Giving in Numbers: 2018 Edition N H{}/\BERS

(http://cecp.co/GIN): Compare su empresa con su industria
a través de nuestra informacion

> Contactenos! info@cecp.co
asolorzano@cecp.co

CIt]  Nevmans own N TRAVELERS]

FOUNDATION ch
Giving in Numbers: 2018 Edition Sponsors

LECP
FOR GOOD
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77% OF COMPANIES REPORTED HAVING A FOUNDATION/TRUST IN

2015

Percentage of

Companies that have a

foundation/trust

Communications, n=10
Consumer Discretionary, n=26
Consumer Staples, n=22
Energy, n=9

Financials, n=65

Health Care, n=32
Industrials, n=23
Materials, n=12
Technology, n=34
Utilities, n=19

All Companies, n=252

ANDI

70%
7%
68%
33%
78%
88%
74%
83%
74%
95%
77%

Share of Foundation

Cash from Total Cash
among Companies with

a Foundation/Trust
(Average)

23%
56%
49%
25%
53%
43%
54%
51%
55%
46%
50%

Median Foundation
Cash Among Companies

ith a Foundation/Trust
(US$ millions)

9.1
5.3
9.4
NA
9.3
11.5
9.6
4.6
3.3
6.4
7.2

@ CECP
“HE CFO FORCE
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Employee Engagement in the Last 3 Years

63%

Program
with
highest
increase
in
Domestic
Volunteer
Offering

58%
55%

il §

2015 2016 2017

mmm Percentage of Companies offering Domestic Flexible Scheduling (n=172)

— Average Volunteer Participation Rate (%) (n=87)

{;ﬁ'\_lf_;"\\
Qo CECP
SouMIy—reported dataset. 2015-2017 Data, 3 Year Matched-Set. 28 g g%%gor‘cs




EMPLOYEE GIVING : ENGAGEME_

12%

Median percentoge of total
corporate cash giving that
matches employee donation

i,
9 out of 10 ﬁ

Corporations match
employee donations

EMPLOYEE GIVING

@ CECP
29 ~HE CFO FORCE
FOR GOOD




BOLD MOVERS ST

Strategic Program $ Allocation Top Program Area, Top Priority Focus Area,

as a & of Total Giving, 2017 and Top Strategic Program, % of
Companies, 2017

29%

All Other Companies (n=94) 44%
All Other e P °
. 43%
Companies
m Top Prog. Area=Top Priority Focus Area=Top Strategic Prog.)
Strat Prog / Total Giving m Top Prog. Area = Top Strategic Prog.
B Top Prog. Area = Top Priority Focus Area
Notes:

-Strategi Ey}v Area refers to the Program for which a company measures the outcomes/impacts of grants(n=151)
-Focus to the top giving priority e.g. financial literacy (n=193) CECP

-reported dataset. 2017 Data, N=252, n values vary within eachmeasure "HE CEO FORCE

Sou FOR GOOD



12% CASH CONTRIBUTIONS V

Percentage of Companies Offering Matching Gifts and Median Matching-
Gift Contributions as a Percentage of Total Cash Giving, Industry
Breakdown, 2017

0% ~100% 100%  98%  96%  95% g9 g1y

83%  80% 739,

o &

e &

m Percentage of Companies Offering Matching-Gift Programs (N=252)
e Median Matching-Gift Contributions as a % of Total Cash Giving (n=184)

< '\?_'“‘\.
— 31 - - s
Somy-reported dataset. 2017 Data, N=184 FSE gl;% Eor\u



o)
In 2017, 3 0 /O of respondent companies

measured the business value of corporate
volunteer programs.

Changes in Total Giving. Companies that Measure Social Outcomes and/or Impacts Only and Those that Also Measure
Business Value of Employee Engagement

Change in Total Giving
Between 2014 and 2016
(Adjusted by Inflation)
12%

Companies Measuring Social Outcomes and/or Impacts Only, n=60

Companies Measuring Both Social Outcomes and/or Impacts and Business Value,
n=15

18%

MECP company-reported dataset. 2017 Data, n=194

32 HE CEO FORCE
FOR GOOD




Total Giving by Funding Type, Average Percentages,
3 Year Matched-Set, 2015-2017

2015 2016 2017

M Direct Cash M Foundation Cash  ® Non-Cash

o) CECP

Sou Iy—reported dataset. 2015-2017 Matched-Set Data, n=207 SE SO




MORE COMPANIES FOCUS ON PRODUCT & PRO BONO STRATEGIES

Median Non-Cash Giving (in Million USD$), 3 Year Matched-Set,
2015-2017*

7/10
companies report
non-cash giving,
5,0 up from6/10

6,3

4,4

50%

0,5
2015 2016
Product Donations, Median Non-Cash Pro Bono Services, Median Non-Cash Other Non-Cash ,
Giving (n=44) Giving (n=33) Cash Giving (n=17)
A Growth Rate (17vs15)

Source: CECP company-reported dataset. 2015-2017 Matched-Set Data, n=69
*Note: Each type of Non-Cash Giving includes only companies that had a monetary value for each Non-Cash type in each of the last 3 years @ C EC P
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